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THE SEO SOMMELIER

Your Essential Local SEO Checklist

Get Found Locally, Grow Your Business, and Build Lasting Relationships

Local SEO is the key to driving foot traffic, capturing leads, and growing your brand in
your community. Whether you're a business owner, marketing director, or digital

strategist, this checklist is designed to provide clear, actionable steps to enhance your

visibility in local search results. With the right strategy, you can reach more customers
in your area and turn them into loyal clients.

Why Local SEO Matters

When people search for services near them, you want your business to show up front and
center. Local SEO helps you appear in Google Maps, local search results, and even voice
searches. This checklist breaks down the essential areas you need to focus on to improve
your local presence and attract more customers.
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What You'll Find in This Checklist:

e Google Business Profile Optimization: Ensure your business is optimized for Google’s
local searches.

e Website Structure & Optimization: Implement best practices like local schema
markup to boost your search engine visibility.

e Citations and Local Links: Build consistent citations and earn local backlinks to
increase credibility.

e Get More Google Reviews: Leverage customer feedback to build trust and enhance
your rankings.

e Reporting: Measure your success and fine-tune your strategy with consistent
reporting.

Pro Tips & Expert Insights:

Each section includes a pro tip—an insider tactic you won’t always hear about. These
advanced tips help you gain a competitive edge and fine-tune your approach to get even
better results.

How to Use This Checklist:

Use this guide as a comprehensive roadmap. Whether you’re just getting started or refining
your strategy, each section is designed to give you clear steps, practical advice, and helpful
resources that you can implement right away.

Your Next Steps:

If you’re ready to take your local SEO efforts to the next level, reach out for a Neighborly
Audit and Roadmap. We'll give you a tailored action plan to help your business thrive in
local search.

seosommelier.com | eric@seosommelier.com 2



Local SEO Checklist
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Action Steps:

1. Google Business Profile
(GBP) Optimization

Intro: Your Google Business Profile is the
foundation of your local SEO strategy.
Optimizing it properly ensures your
business appears in relevant local
searches and stands out in the Google
Maps pack.

e Claim and Verify Your Profile: Ensure you’ve claimed your GBP and that it’s verified

by Google.

e Optimize Business Information: Keep your NAP (Name, Address, Phone) consistent

and accurate across all platforms.

e Add Service Areas and Categories: Clearly define your service areas and select

relevant business categories.

e Use High-Quality Images: Upload professional photos that showcase your business.
e Utilize Google Posts: Regularly post updates, offers, and events to engage with

potential customers.

Pro Tip: Add keywords naturally to your business name and description and services
section. This can help you rank for local searches related to your offerings, without

keyword stuffing.
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2. Website Structure &
Optimization

Intro: A strong website structure with
local SEO elements is key to improving
visibility in local search results. This
includes on-page optimizations, fast load
speeds, and strategic use of local schema
markup to help search engines better
understand your business’s relevance.

LOCAL SICHWARKUP
FOR LOCAL SEO

Action Steps:

e Optimize Title Tags and Meta Descriptions: Include location-based keywords
naturally in these elements.

e Use Local Schema Markup: Implement local schema markup to provide search
engines with detailed information about your business.

e Create Location-Specific Pages: If you serve multiple areas, create separate pages
targeting each location.

e Ensure Mobile-Friendliness: Make sure your website is responsive and optimized for
mobile devices.

e Improve Page Load Speed: Use tools like Google PageSpeed Insights to ensure your
site loads quickly.

Pro Tip: Use the appropriate schema on the site for your business. For example, if you area
law firm you must use “legalService.” on the appropriate pages.

Also add “FAQ schema” on relevant pages to answer common questions that local
customers might be searching for. This can improve your chances of getting featured in
rich snippets.
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Intro: Consistent citations and relevant
local backlinks are crucial for building
your business’s credibility and trust with
search engines. The more accurate your
citations and the higher the quality of
your local links, the better your chances

of ranking well in local search results.
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Action Steps:

e Consistent NAP Across Directories: Make sure your business’s NAP information is
consistent on all directories.

e List Your Business on Local Directories: Submit your business details to reputable
local directories like Yelp, Yellow Pages, and industry-specific listings.

e Get Links from Local Publications: Reach out to local newspapers, blogs, and
community websites for link opportunities.

e Join Local Business Associations: Many of these offer a backlink as part of your
membership.

e Monitor and Update Citations Regularly: Ensure all citations remain accurate, even
as your business evolves.

Pro Tip: While it takes effort, getting your business listed in locally and industry-relevant

directories is vital. These niche directories may not seem flashy, but they carry significant
weight with search engines and build credibility in your community. Prioritize quality over
quantity—fewer, more relevant listings are far more valuable than mass submissions.
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4. Get More Google Reviews

Intro: Positive reviews are powerful social
| proof that can improve your local rankings
and attract more customers. The quantity,
quality, and frequency of reviews all play a
role in your search visibility.

oo Reviews

for Local SEO

Action Steps:

Ask for Reviews Proactively: Make it easy for happy customers to leave reviews by
providing them with a direct link.

Respond to All Reviews: Engage with your reviewers, both positive and negative, to
show you value their feedback.

Incorporate Keywords in Responses: Without overdoing it, include relevant keywords
naturally when responding to reviews.

Run a Review Campaign: Periodically run campaigns encouraging customers to leave
reviews, whether through emails or in-store promotions.

Showcase Reviews on Your Website: Display recent positive reviews prominently on
your website to build trust with visitors.

Pro Tip: A less common but effective tactic is requesting reviews from potential clients
who weren’t the right fit but had a positive experience. For example, if they were provided
a helpful referral or were advised that their case might cost more than it would return,
they might still appreciate the service they received. Train your staff to identify these
opportunities and encourage the client to leave an “l had a great experience talking with
[Your Firm], and they helped me by [insert detail]” review. Even better, draft the review for

them and ask them to tweak it and post it on Google.
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5. Local SEO Reporting

Intro: To truly understand the impact of
your local SEO efforts, you need to track
your progress with the right metrics.
Consistent reporting helps you identify
what’s working, what needs tweaking, and
where you can double down for better
results.

Action Steps:

e Track Google Business Profile Insights: Monitor metrics like search views, actions
taken, and direction requests.

e Use Google Analytics for Local Traffic: Segment traffic by location to see how well
you’re attracting local visitors.

e Monitor Local Rankings: Use tools like BrightLocal or Moz to track your rankings for
local keywords over time.

e Analyze Citation Consistency: Regularly audit your citations to ensure NAP
information remains consistent.

e Set Up Goals in Google Analytics: Track conversions such as form submissions, calls,
or store visits generated from local searches.

Pro Tip: Keep an eye on competitors by tracking their reviews, citations, and rankings. This
can reveal gaps in your strategy and opportunities to outperform them.

seosommelier.com | eric@seosommelier.com 7



Need some help?
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Looking to get a more detailed analysis of
your current local SEO efforts? Reach out
for a Neighborly Audit and Roadmap where
‘® I’ll assess your strategy and provide

-

Lo & actionable recommendations tailored to

HOAIDIT ~ .
Od@ise . your business.

SN |
SEO AUDIT Contact me to discuss how we can
4 CONSULATION#

- -~
7

A 0O help you achieve your digital goals.
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