
PPC Checklist: Your Ultimate Guide to Paid
Search Success

Get Found, Get Clicks, and Get Results

Pay-per-click (PPC) advertising offers businesses a unique opportunity to reach their
target audience effectively and efficiently. When done correctly, PPC can drive leads,
boost sales, and enhance brand awareness. However, navigating the complexities of

PPC campaigns can be challenging without a structured approach. Whether you’re just
starting or looking to refine your existing strategy, this PPC Checklist will guide you

through the essential steps to maximize your campaign’s potential.

Why PPC Matters

When done right, PPC advertising
offers results for businesses of all
sizes. It bridges the gap between
your brand and its audience by
leveraging real-time data and
flexible strategies to achieve
success. Here’s how effective Paid
Media can make a difference:

● Get Instant Visibility: Your
ads can appear at the top of
search results immediately,
ensuring your brand is seen
by the right audience at the right time.

● Reach Your Ideal Audience: PPC allows you to target specific demographics,
locations, and even user behaviors, ensuring that your message reaches your ideal
customer.
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● Real-Time Performance Insights: it provides access to data-driven info, such as
clicks, impressions, and conversions, enabling businesses to optimize campaigns for
maximum impact.

● Control and Scalability: campaigns are adaptable, allowing you to scale budgets
based on performance. This means you can invest more in what works and achieve
better results over time.

Ready to take your paid media efforts to the next level? Let’s dive into the actionable
steps.

How to Use This Checklist

This checklist is designed to be actionable and easy to follow. Here’s how you can get the
most out of it:

1. Read through each section and evaluate where you currently stand in your content
strategy.

2. Implement the action steps to strengthen any weak spots and improve your overall
approach.

3. Take advantage of the pro tips to elevate your content strategy and stay ahead of
the competition.

4. Have questions or need more guidance? Contact Eric Ritter, the SEO Sommelier, to
discuss your content strategy and how you can maximize your results.
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PPC Checklist

1. Define Clear Goals
Establishing clear goals ensures your campaigns align with broader business objectives.
Goals provide a roadmap for your strategy and a benchmark for measuring success.

Action Steps:

● Identify Primary Objectives: Determine if your goal is lead generation, sales, or
brand awareness.

● Set Measurable KPIs: Define specific metrics like click-through rates (CTR),
conversion rates, or cost-per-acquisition (CPA).

● Align Resources: Ensure your campaign tools and efforts align with your established
goals.

Helpful Links:

● 12 KPIs That Matter Most
● Guide to Setting PPC Campaign Goals

Pro Tip: A well-defined goal acts as your campaign’s “finish line,” preventing wasted effort
and resources.

2. Target the Right Keywords
Keywords connect your ads to the right audience. Choosing high-intent keywords ensures
you’re targeting potential customers actively searching for your products or services.

Action Steps:

● Research Keywords: Use keyword research tools to find high-intent and long-tail
keywords that are relevant to your business.

● Research Manually: Perform manual searches to evaluate competition and relevance
of the keywords.
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● Evaluate Search Intent: Get into the thinking process of your customers to match
the keywords to what they are looking for.

Helpful Links:

● Google Keyword Planner
● Ahrefs Keyword Research
● SEMrush PPC Keyword Tool

Pro Tip: Avoid irrelevant keywords to save costs and improve ad performance. Remember,
not all keywords are worth targeting—sometimes, staying off irrelevant search results is
the smartest move.

3. Set a Realistic Budget
A well-calculated budget ensures you allocate resources effectively to achieve your
campaign’s goals.

Action Steps:

● Estimate CPC: Estimate cost-per-click (CPC) and conversion rates for your chosen
keywords.

● Align Budget with Goals: Once you have the estimates, you can use projections to
determine the budget required to meet your goals.

● Adjust Expectations: Revisit your goals if the allocated budget doesn't allow for
significant results.

Helpful Links:

● Choose Your Bid and Budget
● Return On Ad Spend (ROAS)
● How to Measure Social Media Marketing ROI

Pro Tip: Sometimes, it might not even be worthwhile to advertise if the costs outweigh
potential returns. Ensure your campaign is both feasible and profitable by running
cost-benefit analyses to make informed decisions.
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4. Optimize Ad Copy
Ad copy is your first chance to capture attention and persuade users to take action.
Creativity is a big part of writing compelling ads that people are going to connect to.

Action Steps:

● Highlight USPs Showcase your unique selling points to immediately differentiate
your offering from competitors.

● Include CTAs: Add clear calls to action like "Shop Now" or "Contact Us" to guide
users toward taking the next step.

● Tailor Messaging: Match the ad copy to targeted keywords and audience intent,
ensuring relevance and resonance.

Helpful Links:

● What Is Ad Copy?
● Google Ads Creative Certification
● 12 Tips for Writing Clickable Search Ad Copy

Pro Tip: Relevant ad copy improves both your click-through rate and Quality Score,
benefiting organic and paid efforts.

5. Use Ad Extensions
Ad extensions provide additional information and links to your ads, enhancing their
visibility and effectiveness. They help users access key details quickly, making your ads
more attractive and useful.

Action Steps:

● Include Sitelinks: Direct users to specific pages for better navigation, like a product
page or contact form.

● Add Callouts: Highlight key features, promotions, or unique offerings.
● Use Location Info: Local business need to display their address and contact details

to attract local customers.
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Helpful Links:

● What Are Sitelink Extensions in Google Ads?
● Google Ad Extensions 101
● Search Style Ad Extensions

Pro Tip: Ad extensions can boost your Quality Score, giving you a competitive edge in
search rankings.

6. Optimize Landing Pages
Landing pages are the destination for your PPC traffic. They must be user-friendly and
aligned with your ad’s message.

Action Steps:

● Make them Mobile-Friendly: Optimize your pages for a seamless mobile experience.
● Match Content to Ads: Align the content with the ad’s promise to ensure

consistency.
● Improve Loading Speed: Ensure landing pages load quickly to minimize bounce rates

and keep your customers engaged.

Helpful Links:

● Making Your Website Mobile Friendly
● Landing Page Optimization
● Tips to Improve Website Speed

Pro Tip: Most research happens on mobile, but conversions often occur on
desktop—optimize for both.
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7. Monitor Performance Regularly
Consistent performance tracking allows you to identify what's working and what's not so
you can optimize your campaigns accordingly. Regular monitoring ensures your efforts stay
on track and adapt to trends.

Action Steps:

● Monitor Content Performance: Track key metrics like CTR, CPC, and conversions
regularly.

● Pause Underperforming Elements: Identify and put a stop to ineffective ads or
keywords.

● Adjust Based on Data: Refine your strategy and budget allocation based on
performance insights and focus on what works.

Helpful Links:

● Google Analytics Beginner’s Guide
● How to Track Keyword Rankings

Pro Tip: A well-organized campaign setup simplifies performance tracking and
optimization later on.

8. A/B Test Ads
Testing different ad variations helps identify the most effective strategies and improves
overall campaign performance.

Action Steps:

● Experiment: Test various headlines, descriptions, CTAs and visuals that people may
be gravitating towards.

● Explore Targeting Options: Test alternative keywords or targeting parameters.
● Implement Winning Strategies: Use data to refine, test variations and improve ads.

Helpful Links:

● Run a Manual Experiment
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● A Beginner’s Guide to A/B Testing

Pro Tip: Testing is how you learn. Even minor changes can lead to significant performance
improvements.

9. Analyze & Optimize
Regular analysis and adjustments help maintain campaign effectiveness and adapt to
changing trends.

Action Steps:

● Review Analytics: Use analytics to identify high-performing keywords, ads, and
current trends.

● Reallocate Budget: Focus your ad spend on high-converting campaigns.
● Share Insights: Communicate findings with your team or clients to ensure alignment.

Helpful Links:

● Google Analytics Beginner’s Guide
● SEMrush PPC Advertising Tool Kit
● An Overview of Google Ads Optimization

Pro Tip: Strong communication is essential—share changes, successes, and challenges
openly to stay aligned.
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Need some help?
Looking for a deeper dive and
personalized guidance on your content
marketing efforts? Reach out for a
Neighborly Assessment and Roadmap.
We’ll analyze your current strategy and
provide actionable recommendations
tailored to your business goals.

Contact me to discuss how I can
help you achieve your digital goals.

eric@seosommelier.com
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