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THE SEO SOMMELIER

SEO Traffic Drop Recovery Guide: The Game
Plan to Bounce Back

Get Found, Get Clicks, and Get Results

SEO traffic drops can feel like the wind
has suddenly been knocked out of your

digital sails. It's alarming, frustrating, and SEO TRAFFIC

can throw off your entire strategy. But fear
not! Just like a seasoned winemaker RECOVE RY
knows how to handle an unexpected
corked bottle, you too can navigate the
drops in your SEO performance. The key?
Understanding why it happened and taking
the right steps to recover.

In this guide, we’ll walk you through a
structured recovery plan—step by
step—just like uncorking a bottle of wine
and inspecting its clarity before taking
that first sip. You’ll learn how to track

down the root causes, make the right
fixes, and get your site back on track.
Whether it’s a technical issue, content
update, or external factor, this SEO Traffic
Drop Recovery Guide will equip you with
the tools to restore your website’s ranking
and bring back that steady flow of traffic.
From documenting everything to keeping your team informed, these actionable steps will
guide you in diagnosing the issue, making the right fixes, and returning your site to its
prime.
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How to Use This Guide

This guide is designed to be actionable and easy to follow. Here’s how you can get the
most out of it:

1. Read through each section and evaluate where you currently stand in your content
strategy.

2. Implement the action steps to strengthen any weak spots and improve your overall
approach.

3. Take advantage of the pro tips to elevate your content strategy and stay ahead of
the competition.

4. Have questions or need more guidance? Contact Eric Ritter, the SEO Sommelier, to
discuss your content strategy and how you can maximize your results.
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Social Media Marketing Checklist

Step 1: Document Everything

Before you can recover from a drop in SEO traffic, it's crucial to understand what
happened and when. Documenting everything is your first step toward identifying the root
cause. By keeping track of Google updates, site changes, and analytics trends, you’ll be
able to correlate drops with possible causes. This is your baseline, your map to guide you
through the recovery process.

Action Steps:

e Keep a record of Google updates: Algorithm changes from Google can affect your
rankings.

e Monitor site changes: Identify if recent redesigns or URL modifications have
impacted your traffic.

e Track analytics trends: Compare traffic year over year to account for seasonality and
identify patterns.

Helpful Links:

e Google Search Central Blo
e Google Search Status Dashboard

Pro Tip: Use Google Search Console alongside Google Analytics for deeper insights into
indexing issues, penalties, or manual actions that could be affecting your site.

Step 2: Prioritize Fixes by Impact

Now that you’ve documented the situation, it’s time to prioritize the fixes that will have
the most immediate effect. Some issues, like technical problems, require urgent attention,
while others, such as content optimization, will take more time to yield results. By
addressing the most impactful issues first, you ensure that your efforts move the needle
quickly.
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https://developers.google.com/search/blog
https://status.search.google.com/

Action Steps:

e Tackle critical technical issues: Make sure your site is indexed correctly and check
for server issues like 404 errors and slow load times.

e Focus on content optimization: Update outdated content, improve its quality, and
ensure your site demonstrates expertise, authority, and trustworthiness (E-E-A-T).

e Improve internal linking: Strengthen your internal linking structure to help Google
understand the hierarchy and importance of your pages.

Helpful Links:

e Indexing pages to be included in search results
e Internal Linking for SEO

Pro Tip: Start by addressing site speed. Slow load times are a major SEO penalty. Tools like
Google PageSpeed Insights can give you specific suggestions to improve performance.

Step 3: Create a Timeline

Some fixes will show immediate results, while others will take weeks to reflect in your
traffic data. This step helps you set realistic expectations and allows you to track changes
over time. Recovery is a gradual process, so creating a timeline will help you stay on track
and measure progress effectively.

Action Steps:

e Set realistic goals: Understand that some changes will have immediate effects, while
others (like content updates) will take more time.

e Track progress weekly: Regularly check Google Analytics and Search Console to
monitor changes and improvements.

e Adjust as needed: If your traffic isn’t recovering as expected, revisit the areas that
need more attention.

Pro Tip: Give your fixes at least 4-6 weeks to show results. SEO recovery is a marathon,
not a sprint, so be patient and stay the course.
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https://support.google.com/programmable-search/answer/4513925?hl=en
https://mailchimp.com/resources/internal-linking/

Step 4: Monitor & Adjust

SEO recovery isn’t a one-time effort; it requires ongoing monitoring and adjustments. Just
like continually tasting wine as it ages, you need to track your progress and make
necessary adjustments based on real-time data. Regularly monitoring your site’s
performance ensures that you can tweak your strategy as needed.

Action Steps:

e Use Google Analytics and Search Console: Use these tools to monitor your recovery
progress week-by-week.

e Monitor competitors: Keep an eye on your competitors and adjust your strategy to
stay ahead of the race.

e Adjust strategy based on findings: Be flexible and act swiftly. If something isn’t
working, pivot and try new tactics.

Helpful Links:

e Introduction to Google Analytics
e Getting started with Search Console

Pro Tip: Use tools like Ahrefs or SEMrush to analyze your backlink profile. A lack of quality
backlinks can significantly impact your recovery, so ensure you’re building and maintaining
a strong backlink strategy.

Step 5: Keep Stakeholders Informed

Effective communication is essential during an SEO recovery process. If you’re working
with a team, keeping everyone updated ensures that expectations are managed and tasks
are being executed efficiently. Clear communication can make the recovery process
smoother and help maintain team morale.

Action Steps:

¢ Use project management tools: Keep track of tasks, fixes, and expected timelines in
a centralized location.

e Provide regular updates: Ensure your team and stakeholders are kept in the loop on
progress and setbacks.
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https://developers.google.com/analytics/devguides/collection/ga4
https://support.google.com/webmasters/answer/10267942?hl=en

e Set clear expectations: If recovery is taking longer than expected, explain why and
outline the next steps.

Helpful Links:

o \Welcome to Looker Studio

Pro Tip: Consider setting up an SEO dashboard in Google Looker Studio to make progress
more visual and accessible to all stakeholders.
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https://cloud.google.com/looker/docs/studio

CONTENT
MARKETING

Need some help?

Looking for a deeper dive and
personalized guidance on your content
marketing efforts? Reach out for a
Neighborly Assessment and Roadmap.
We’ll analyze your current strategy and
provide actionable recommendations
tailored to your business goals.

Contact me to discuss how [ can

help you achieve your digital goals.
ericeseosommelier.com
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